
Corporate Social Responsibility  CSR

What is CSR?

Corporate Social Responsibility (CSR) means 
integrating social, economic and environmental 
concerns into your business operations.

Why use sport to 
implement CSR initiatives?

Sport has no boundaries. It spans across all age 
groups, gender, class, race and religion. Sport is 
universal in its appeal and the accessibility of 
programs and facilities differentiates 
developed nations from those who need help.

CSR through sport has impact that can reach 
every individual. Implementing sport programs 
generates the benefit of activity, teamwork, 
healthy competition and confidence that go 
extend far beyond the actual events.

In a region where obesity has increased 100% 
since 1990 and 25% of the GCC population 
suffer from diabetes, it is more important than 
ever to encourage sport and education kids and 
adults about living healthy. 

How can DUPLAYS help 
you achieve your goals?

DUPLAYS has operated in the Middle East 
since 2007 solely focused on increasing sport 
and activity in the region. Our cooperation with 
various governmental authorities including 
youth, labour and health federations has given 
us strong insight about where organizations 
can make an impact.

CSR through sport creates programs that 
are sustainable and long-term.

csr@duplays.com   duplays.com/csr

“Sport has the power to change the world. It has the 
power to unite in a way that little else does.”  

Nelson Mandela

 



DUPLAYS Case Studies

White Flame Relay : Dubai, UAE

The Special Olympics are an annual sports competition for kids and 
adults with intellectual disabilities. DUPLAYS, on behalf of Procter & 
Gamble and Leo Burnett, organized an awareness campaign for P&G’s 
support for the Special Olympics. Volunteers applied online for the 
chance to participate in a 36-leg journey across Dubai by different 
modes of transport to create awareness for children with special needs. 

There was tremendous exposure for a segment of society that remains 
hidden – especially in the Middle East. 

Awareness: Social Media, Print Media, Radio
Impressions: 100,000

Volkswagen Junior Masters  :  Middle East

Volkswagen Junior Masters is a worldwide concept that was borne out 
of creating a grassroots football tournament in every region of the 
world - coinciding tournaments in 5 different continents with the top 
teams being invited to compete in a set location each year. 

Schools, academies and private groups form teams with a chance to be 
invited to the world finals. Teams competed in KSA, Qatar, Kuwait, 
Oman and the UAE with the finals here in Dubai. The main goal of this 
project is community engagement, fostering youth development and 
this was the key driver of awareness. 

Awareness: Directly through Schools, PE departments, teachers and 
parents. 

Special Olympics Awareness Campaign

Youth Development Program

2000
kids 

participating

22
participating 

countries

3.5M
athletes 

worldwide

170+
participating 

countries

DUPLAYS has experience in conceptualizing 
and implementing CSR programs.
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Sport CSR Concepts

Health Awareness for the Labour population

Migrant workers make up 40% of the population in the GCC. 
Unfortunately, many of the labour camps have substandard living 
conditions and lack access to recreational facilities and programs. 
That said, many of them share a common passion: cricket.

The Campaign: A three-month campaign to educate labourers on 
healthy living and the importance of sport. Weekend health clinics, 
counseling, nutritional advice all leading up to an inter-labour camp 
cricket tournament calling teams from labour camps across UAE. 

Awareness: Social Media, Print Media, TV
Regions: UAE, Qatar, Kuwait, Saudi Arabia. 

250K
labourers 

in the UAE

Lack 
of access to 

facilities and 

health 

amenities

Getting Arab Women Active

Saudi Arabia has recently allowed women to participate in sport. 
This is a big milestone in the development of women’s rights. The 
first step is to educate girls and women in the sports available and 
the importance  of staying active.

The Campaign: A three-month campaign with the goal of educating 
arab women on how to live a healthy balanced life. Weekend events 
with a variety of sports for women and girls to try. Sports will range 
from yoga, pilates, zumba, softball, basketball and volleyball.

Awareness: Local gyms, schools, Social Media
Regions: Middle East + North Africa

39.9%
women in the 

UAE are obese

2
KSA women 

only at 2012 

olympics

Building Facilities for Impoverished Areas

Many areas in the Middle East are underdeveloped and lack basic 
amenities. Bringing in sports facilities promotes social interaction, 
healthy living and can be used by anyone regardless of age. The 
impact will be seen for years to come.

The Campaign: Building basketball courts or football pitches for 
under-privileged areas and teaching kids and adults how to use 
them and and creating programs for them to participate.

Awareness: Social Media, Print, Radio, TV
Regions: Middle East + North Africa 

NBA
builds bball 

courts every 

year

Poor
access to sport 

facilities
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Diabetes Awareness 

CSR can go as far as supporting international causes and local 
charities but it can start with simple goals - get the adult population 
active through worldwide awareness campaigns. Create an event 
with the aim of showing the adult population how to get a healthy 
basic fitness level.

The Campaign:  A two month challenge whereby every participant 
receives a pedometer which measures daily steps, heart rate and 
calories burned. A sophisticated and user-friendly website with 
short and long term goals combined with nutritional advice and 
counselling makes this a great city, country or region-wide CSR 
option. 

Awareness: Social Media, Internet, Print
Regions: Ideal for the Middle East

10K
steps a day to 

be healthy

++
increased 

employee 

retention

Sport CSR Concepts 

Company Health Program 

Bringing CSR into your company can have long term positive effects 
on your business and your employees. Educate your employees in 
the importance of healthy living and sport and it can be a simple way 
of increasing productivity and employee loyalty. 

The Campaign: A comprehensive year long sport program available 
to all your employees. Ranging from yoga and dance classes to 
basketball and football leagues. Supplemented by nutritional and 
healthy living advice and a company specific website to manage 
everything. 

Awareness: Social Media, Intranet, Print
Regions: Ideal for the Middle East

32%
reduced sick 

leave

52%
increased 

productivity

Youth Development Program

If you don’t play football it is not always easy for the youth in the 
Middle East to know where to go next to find a sport - and as a result 
many don’t. Arab children have the highest obesity rate in the world. 
It is more important than ever to show them the way to sport and a 
healthy lifestyle. 

The Campaign: A journey around the city educating kids on healthy 
cooking, the value of nutrition and the range of sport that is 
available to them - may it be archery or triathlon and sharing our 
enthusiasm for sport with them.

Awareness: Social Media, Intranet, Print, Radio
Regions: Ideal for the Middle East

30%
youth age 6-16 

are obese in 

the GCC

200
kids a day 

worldwide are 

diagnosed with 

diabetes
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